If ')((ou can
make 1t here,
you'll make
1t anywhere!

I'his is it: the Big Daddy of all
the markets; the main fashion
fueling station where the ener-
gv can shoot you to the stars in
a flash...or send you crying
home with no cash, no tear
sheets, and no idea what you’re
going to do in your one-horse
town; the city where dreams
and deli sandwiches are made
best, and hearts and toes are
crushed on every corner; a
place which inspires writers to
ramble in a futile search for
words to describe the Vibe...but
nobody can describe it--it must
be experienced. Don’t be intim-
idated, don’t be shy; if you are,
vou won’t be by the time you
leave (if you ever do leave). Do
be informed and prepared.
Spend more than a New York
minute reading the following
guide, keep it as close at hand as
your Manhattan map, and get
ready for the time of your life!

Survival Tip #1: Never for-
get that your bookers can make
or break you. They bust their
butts all day for beautiful you.
Worship them. Lavish them
with praise and home-made
baked goods. If you think they
should be kissing your divine
derriére, you've got it ass-back-
wards. Listen and learn from
the pros, and find out if you
are right--and ready--for the
Big Apple.

Glena Marshall
Boss, Women

Girls who are 5'9"+ and at
least 18. Let the teens be kids!
-l'hu'\"ru too i|n|)rc‘~-|ml;l|)|u,
and this can be a dirty busi-
ness. | don't want to see babies
getting wrapped up in that
scene. The look: high-end edi-
torial, modern. With only 13
to 15 girls in town at once,
we're very selective.

Editorial, advertising, and
high-end catalog (catalogs
paying $3-15,000/day). Even
European editorial is being
booked from New York.
The 80’ were Paris. The
90’ are New York. Models
are building their careers
and making it here.

Look pol-
ished. Prada,
Miu Miu,
Guccei--
knock-offs
will do. Wear
heels; they
make your
clothes, posture, and walk
look better.

Buy a round-trip ticket and
have at least
$1,500-
2,000. Bring
confidence,
a personali-
ty,and a
positive atti-
tude, and be
professional!

Ina Bloom
Boss, Men

and body
shot.

The guys are in Europe in
June for the shows, then July
is busy in New York. August
is dead. October and
November are great for
advertising. We don’t hold
guys back from hitting the
European markets, but we
do wait until they are emo-
tionally, financially, and pro-
fessionally prepared.

Good image and money
clients: major designers,
large advertising agencies,
and big department stores.
New York is very up-to-
date; a model can test

and put together a great
book and card in just a
few weeks.

to make it overnight.

All the major E’JID .
designers, hF
magazines, =]
= ‘5‘:.4
£

1), Cortez

Chad Jordan
Comp.

Chick, Women/Men

Women: 5’87+, 13-18 years

old, edgy look, established
models into
early 30%.
Men: 5’117+,
18 years old
to start, in
shape, a
great face is

imperative.

Send Send snap-
polaroids. shots. Oper
Open call: call:

first Tuesdays
Wednesday of and

each month, Thursdays,
12-1 p.m. 4-4:30 p.m.

School age |
come in the
December a
only really s
develop mo:
York, but I «
girls to Eur

and catalogs J Editorial
~(including the clients.

European d‘-‘:

ones). \™

Don’t
overdress.
Wear
casual,
clean
lines, and

]('Hlk

sharp.
Bring a
Be persis- personality
tent, listen if you
to advice, want
focus on clients to
work and notice and
not partying, book you,
take care of # and be
your body! prepared
to walk!
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Mgnt. Jan Stewart

pen Ehite, Women

| i
Preferably
5797, (577"

! -~ —

possible),
13-21 years
ld (begin-
ners), up to
30+ (Elite
hrect
1vision,

leveloped books).

Make sure
vour body is in
shape, then
send snapshots
(natural, show
body), shoe

size, and exact

The Model Management

(both American and
European photographers),
bur all Elite girls can book
jobs with the big money

| Show your
j legs and body
(rastefully);
wear l'.ll]L\.
halter tops,

sundresses.

Bring good skincare prod-
ucts, a nice bag for your
portfolio, your own music

and patience. It’s a tough
business; young people are
thrown into a very adult
world. Remember where
you came from, and don’t
compromise your morals.
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Christian Paris
Ford, Women

Send photos (body and face).
Open call: Thursdays, 3-4

check: Two or
three girls have § ¥,
been signed on
from open call

measurements. If you live in
New York, come in person.

In the spring there’s more
time to work with new
girls. We groom models
here and then send them
to I‘l”'”pL’_ W h!l‘]'l ”].]kL'\
for an easier transition
than sending a girl straight
from middle America

clients through Elite Direct.

Be yourself and don’t try to
impress anyone in New York
City; if you are 14, act 14!
Give it your best shot and
don't worry about failure.
Life will be okay even if you
can't be a model--you can

for shoots, a sense of humor,

Emily Novack
Ford, Men

16 to mid-20' to start, 59"
6'2, 40R/L, androgenous
editorial look. It’s not about
IH.IH'__’ :_1(?":_’.{‘(:“\: _\(J“ ]1L'k'l| to
have something unique
about you

Send snap-
shots (full-
face, profile,
waist-up,
full-length--

anything
which shows
you're pho-
togenic). No walk-ins.

Be yourself.
Your clothes
should

\h(]\\'

your
personality.

New York is groovier
than some markets, such
as Miami where classic
good looks and great
bodies are more in
demand. What’ in is
always changing though;
it never hurts to try!
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Marcus Niska

your body is in shape. Open
call: Fridays, 3:30-4:30 p.m.

Girls usually come in the
summer after school’s out.
New guys shouldn’t come in
the summer during the
shows. Fall is great for

adv L'I‘Ii\ln;: l\c:(:kmf_{\
Europe is still important,
but only after developing a
strong test book and getting
an idea of what modeling is
all about.

Everything:  +
= g
advectining, N\ T

editorial,

and catalog -
(from Sears

o Dolee &
Gabbanal). ==

Bring lots of money (at least
$1,500 + rent); New York is
expensive! Modeling is not
as easy as it looks on Model
or Fashion TV; expect
rejection and don't let mak-
ing it as a model consume
your whole life. Enjoy New
York and make it a learning

experience.

.

Gregor Soleo Galos
Wllheﬂmna Women/Men

No rules, —
just guide- ﬁ
lines: Py

Women

5°67-6", 14-
22 years old;
Men 5°107-

6’2", 15-23

years old. It's more a feeling

about the model.

Send
polaroids
(no make-
up, show
body).
Open call:
Monday-
Friday, 10-
12 and 2-4 p.m.

Campaigns,
shows, edito-
rial, catalog
(everything
from very
young to
very sophisti-
cated).
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New models always stand

out: too much makeup, con-

servative little dresses, and

high heels. Don’t overdress

and don’t wear makeup!

Some \implu. snug jeans are

better than a t]lch_\ dress.

Have your own style.

Be
patient
and .
positive. :

Clients enjoy working with
models who are having fun!
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New York s
the aty that
never sleeps.

So after that busy day of appointments,
stop by Starbucks for a frappuccino to
get you up to your fifth floor walk-up
(99% of apartments in New York City
are fifth floor walk-ups). Then grab a
Diet Coke before you sit down and put
up your blistered feet; you'll need the
extra caffeine to psych yourself into
putting them back on the ground and
hitting the town. The urge to explore a
menage-a-trois-—-you, your couch, and
your TV--may be strong, but the call of
the wild outside your window (or the
call of a party promoter phoning in the
enticing list of activities for the evening)
will be even stronger. Don't fight it. You
can sleep when you're dead.

Of course there is no way to give a
comprehensive guide to New York’s
night life without doubling the thick-
ness of the magazine and signif-
icantly raising the already
dangerously ~ high
level of the editor’s

blood alcohol content.
¢ So through the haze
of the famous last I'm
never drinking again
hangover, I give

you some club
cliff notes:

b
Y

L et = life

Spy Wax

113 Mercer St.
Always a good
mix of music
and people --
cool, but not
too cool).
Loungers will
find comfy
couches but
must order
drinks or risk
being cast out
to join the
leaners at the
bar. Forget
about the
enticing bar-
tender; he’s
married. The
Wax crowd, at
least at 3 a.m.,

b igh

ty factor; plck-
up lines fall
out of desper-
- ate mouths like
cheese from a
shredder:

“Did you see
the U.EO. in
Phoenix?”, “T
love your hair.
I love your
shirt. I love the
whole pack-
age,” “Is that
tattoo on your
back perfectly
centered?”, “I
think I know
you.lowna
magazine. I'm
also a photog-
rapher and a
movie produc-
erin
California.”
Work on those
lines guys...and
lose the leather
pants in the
middle of the
summer!

158 Bleecker
If you make it
past the series
of serious

Orcha
Bar




Chelsea
Prer

WORKING

Crunch

404 Lafayette
St. (Open 24
hours!), 614
0120; 54 E.
13th St., 475-
2018; 152

Christopher
St., 366-3725;
1109 2nd Ave.,
758-3434; 162
W. 83rd S,
875-1902.

In addition to
a unique energy,
each location
offers the latest

equipment,
superhero per-
programming.
Mountain High-
in the Hypoxic
Room which
simulates a
9,000-foot ele-
vation, or get
some action in
Wrestling class.
Get in Z-
Groove with
Malin, a
dancer whose
fancy footwork
will render
your runway
moves a walk
in the park.
Chloee’s New
Step City will
leave your

A fab and fit
must: Truly’s
Aerobics with
Attitude. Rates
run from
$20/day to
$950/year.
Check with
your agency
and Crunch
for discounts.

David

Barton

Equinox

897 Broadway,
780-9300; 344
Amsterdam;
205 E. 85th
St; 2465

Broadway; 140
E. 63rd St.

Where body,
mind and spirit
are created
equal, but only
for those privi-
leged and pret-
ty enough to
gain entry
And you will
feel privileged
in this modern
workout won-
derland where
you will find a
full range of
Cybex,
Nautilus, and
cardio equip-
ment; a huge
Ig e
studios; and
numerous
classes. In

Cardiography,
with Kajsa
Krause or
Dwayne
Nelson, the
upbeat chore-
ography will
occupy your
mind while
your body gets
a great work-
out. Other
good picks:
PowerStrike,
Power Yoga
Bring a comp
and save the
$395 initiation
fee; pay only
$75/mo. or
$750/year for
all club access.
Day rate: $26.
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This s the big
time; shape up
or ship out!

You've exhausted the nightclub
options, vodka and guilt are hanging
heavily in and over your head, your
booker’s threatening to send you
home if you don’t get rid of the beer
belly and swollen sockets--it’s time to
start sweating! Don’t fret; once your
eyes adjust to being open in the day-
light, you'll love what you see in these
lavish Manhattan gyms. You will be
pumping, punching, stepping, and
dripping in style. Take advantage of
the deep discounts for models; consult
your agency and carry a '\\\7
comp card in your gym {INZE&S
bag (Refrain from \\*
hanging it up in your

locker and bragging about

the pocket A
change you spent %

on a membership;

the normal peo-_

ple around * *

you, who all had te—

take out second

mortgages on

their homes in

order to become |
esteemed mem- |
bers, may decide )
to use your
pretty little

face as‘a floor
mat!).

ILLUSTRATIONS:
René Santana




