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in SoHo. I've seen her all over the
streets of Paris. I've even seen her
on Greenwich Avenue and on
Main Street in Wesrtrn. She is that

woman wirh a cenain je ne sais quoi - a
s€nse of style that makes her look at once
chic and hip, classic and quirky, tomboyish
and sexv C)h. how I uant to tre her.

But, alas, I haven't a French gene in my
ill-clad tr<rly, and she - that woman who
dresses with such ease and originality -

usually does. The French seem to have an
instinct for melding unexpected items -

a pair ofskinny jeans, a simple tee, a classic
blazer, army boots - with synergistic
effects, If <rnly one could bottle that knack
and sell it to wardrobe-challenged Ameri-
cars like me.

Fairfield resident Kris Kim may have
creared just such a magic potion with
Lagarconne.com,  an  e-commerce s i re
that captures the essence of this fashion
muse and caries the goods to bring her
ro life. The site is named after a conrro-
versiall920s French novel, La Gargonne
("tomboy"). The "gargonne" is a bold
woman with the inimitable style of
fashion icons like Jane Birkin and Cather-
ine Deneuve. Well, maybe not inimitable,

slve slre.

Lagarconne.com offers not only an
impressive inventory of clothing, acces-
sories, shcxs and bags from more than l@
designers, but also Lz M4galine - a vinual
guide to all things garqonne. There are
mood boards to i l lustrate treods such as
"Le Smoking" and "Bohemian Belle."
"Gargonne We Love" features profiles of
roday's Francophile-style role models,
such as Climence Podsy and Charlotte
Gainsbourg. Visitors can learn about hot
designers and scroll through editorials for
ensemble ideas.

lntegral to every asg'ect of the site is the
creative and innovative Kris Kim. "l 've
worked in fashion all mv life," says Kris,
who started her career at Dana Buchman,
helped launch Morie Chire in her native
Korea, and worked in PR at a number of
design houses in New York, including
Hermds. "l've always loved a slighrly k)yish
sense of style and admired the women who
have put rhis look together over time. Iti
a look magazines talk abour consranrly,
but there wasn't a retail outlet for it."

Kris considereJ (,fcning a store in
Tribeca, but she never found the right
location. "r0(hen I was preg'nant, I had the

'v t  s t t r  x t l  oN PR-rNcE sTREET if one carefully studies Kimt comprehen- worst morning sickness and ha,,l to buy

everything online, but I sq)n realized there
wasn't an e.commeace store that carried

the clothes I wanted to wear." Kris began

developing the idea of a site that offercd
edgy fashion and gave people the same

aesthetically pleasing experience online

as a visit to an upscale bputique can -

from pnxluct display to packaging.

Kris sat down with a graphic designer
and plotted out every element of Lagar-

conne.com. Determined to presenr items
clearly on the site and include original edi.
torial shtrcts, she set up a photo studio that
would be acrive five days a week. She began

cold call ing designers and explaining her
vision. "About ten designers, including
Anna Sui, L)aryl K and Vivienne West-
wood, took a chance on me and it grew

from there." The site launched in 2005,
with word of mouth ftreling interest, When
Ltcll magazine ran a half-page editorial
about ia, Lagarconnc.c,rm hit the ra,.lar
big-time, "Krrs Kim conJenses thar cenarn

carefree-cool-chic style into a super well-

edited selection ofproducts that makes you

want to im;nrt the entire website int() your

own closet," says L!ck) Fashion News
Director Jen Ford.

"Lagarconne.com is not just another



trendy cute girl online store because it is

really fashion peoplet fashion - very insider

and very forward, with a lot of the more

obscute brands," adds Roxanne Robinson-

Escriout, senior access<lies editor at Worneni

Weor Dai!. C-ostume National, Les Prairies

de Paris and Repetto are just a few of the

hard-to-fnd brands on the site, along with

popular l ines l ike Alexander Vang and

Comme des Gargons. Not surprisingly, the

cutting-edge residents ofNew York and

Califomia make up much of Kris's clientete.

"Linda Evangelista and Michelle williams

shop with us all the time," says Kris.

Is the Connecticut woman ready for the

La Gargonne look, complete with this fall!

must-haves: houndstooth, turtlenecks and

shoulder padsl

"Absolutely," says Kris, who lives in Fair-

6eld with her husband and their four-year.

old. Kris's husband left finance to head up the

busines side of Lagarcorme .com. When she

drops offher daughter at preschool, "women
respond to what I 'm wearing," says Kris.

"They're interested and there isn't another

ourlet where they can 6nd this look."

I 'm interested. Once I'm donning my

La Gargonne wardrobe, I can just hear the

gossip on the street: "Oooh la la, she must
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Ibe French."
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