
Dear Jill
Are comp cards necessary? Can I sign with more than one age
Dear Jil l ,

I an a 27 year-old nrale model. but I haven l gotten any work
yet- | have met with three agents over lhe last year and all of them
said the same thing: they want nle to spend nloney on photos so
they can nake up conrp cards, ls thrs how rt works all over or rs rt a
riEoff? Can I send p ctr.rres right to companies and not use the
agents? Can I send you sonre photos and see what you thlnk?

-D8ve Kaiser, via eflail

Dear Oave.
Embarking on a modeling career is like launching a small busl

ness, and, y€s, there are start-up costsl lt's unllkely that the art
director from GQ is going to grab you in the mall and offer you the
next co\€r or that Bruce Weber is going lo yank you out of a half-
Nelson at a wrestling camp in lowa and make you a star (that has
happ€neHeter Johnson, Bruce's Clpp Suey muse--+ut the odds
are definltely against lt happening again). Likewise, sending your
photos directly to GQ, or Bruce Weber, or any other client is unadvis-
ablHhey just don't have time to sort through amateur photos and
deal with individuals rather than agencies. In smaller maftets there
mcy b€ some exceptions to this or once you are established as a
model you may acquire some freelance clients. Howewr, for now
you need an agent and you need a business card, i.e. a comp cardl

Your first expense $i ill probably be pictures or 'testing." This ls
shooting with a photographer to get pictures for )our f,ortfolio---{ore
commonly called your -book'-and sometimes for the photograpt}
er's book as well. Occasionally a test may be f.ee of charge, either
b€cause the photographer thinks he has found the next Jason Shaw
or Gisele or because he is a novice as well. usually a test will run
tou $2OO to $3oc-sometimes twice that, depending on the caliber
of the team you're working with and whether "styling" (a selection of
outfits and someone to pin, tuck, and make you look youl best) and
'groomlng' (the term used for hair and makeup for male models)
are included, as well as tilm and processing, You can easily spend
$1,000 on tests to get a range of shots for your book and for your
first composite card whlch your agent will send out to clients. Comp
cards. depending horv many you print, run about $1 each (many
models use laser comps and print 1O0 to 20O at a time, so that
updaies can be made more frequently). You also should continue to
test w€ll into your working career, (Seasongd supermodel Lauren
Hutton has some great advice on this subject, see page 36).

For 8n opportunity to be seen by agents all or€r the gobe,
entef our model search (see page 9O). In thig case, amateur snaP
shots are fine. Clear headshots a.e best. Onc€, durir€ college, rvhen
I was dolng some modeling in Den\€r, my booker called and asked
my roommate if she knew 'where Jill got her headshot?'

"l beg your pardon?' she replied, envisioning bullet wounds.
So, in case you don't know, a headshot is a photo whiqh focug

es on your head and face. Go get 'em, f€isor.
-Jitl

Dear Ji l l ,
lemarled you because lrn sure you ol al people would kno\l

what you re talkrng aboLrt.  I  ve srgncd an e)(clus ve wrth Ana rn

Chrcago. but I  have been told that | t  s an unspoker) rule lhat you arc

able to f lul l l  hst even after you ve srgned an exclus vc- Elrte has

shown rntercst in me as well  al ld I  am cufientlv represented bv

some snra er agencres.

ls rt  porntless to regrster wrth nlore than one brg agency. lor

nstance. Elrte. Ford. and Aria" Or would r i  be helpful to spread

nlyself out? lve heard that rf  sonreone were lo do that In L.A. ihey d
get total iy blackballed...

DamnlmFine, via email

Dear DamnlmFlne,

Oamn you are tine if all those agencies want you! But think ot

them as three {four, five?) guys after you all at the same time. You

can try to play all of them at once, but sooner or later they'll proba

bly find out and you'll end up spending your Saturday nights watch-

ing W with only a pint of Haagen Daaz for compant Or, you can try

lo assess which one has the best reDutation and is most enthusias-

tic about you, and you can nurture a long, loyal relationship.

Generally, models don't multi-list with print agencies in one

market. You may, however, have a different agency for commercial

work and yet another for runway work, depending on whether your

print agency has these divisions iniouse. As Elite, Ford, and Aria

are all strong agencies in ChicaSo, you should stick with one. Ask

other models at each agency if they are happy with their representa

tion. Are they busy with gqsees, castings, ald bookings? Are they

seeing/working rvith major clients? Are they getting pald on time?

You also want to consider the agency's relationships nationally

and intemationally, if tou're considering building your career beyond

Chicago. Often novice models don't undeEtand that they will need

an agency in each market where they plan to stay and work.

Obviously Ford and Elite have an international network of agencies,

butjust because the branch In Chlcago takes you does not mean

the branch in New York or Paris will. And you are not obligated to

sta/ withln their network either. Aria also will hav€ relationships with

agencies in different markets and will help you get set up should
you head to a bigger mark€t to build your book.

Rsgardlng contracts, different states have ditferent laws, so

contracts are binding in some states and easy to get out of in otfF

ers. Right-to-wo* states like Rorida have looser regulations, and

models in New York Cig do tend to switch agencies as frequently as

Winona Ryder switches boytriendg: the relationship gets stale, one

side or the other doesn't meet erpectations, or, the grass just looks
greener. lf you're not working much, the agency shouldn't care much

if you leave; if you are working a lot (and gefting paid), don'tjeopar-

dize your green bank account by declaring yoursell too sery for your

agencyl
-Jitl
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