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“a photo. “The weekend in New

2 "m was such a nice introduction to a

career,” says Lanolin. “I was

£ .mwabomd:efasiﬁonshowbutonce
5 !vgatuuttherellavedit‘)\ndlluvedall

the girls.” .

 Lanolin, a sophomore, is a Douglas
scholar in Rutgers University's honors
gram in New Jersey. She plans to bal-
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~ size modeling and Wilhelmina’s Ten/20

division, I decided to try again.” Laura is

menﬂeaofthewmnem,smdmgom

'gradimﬁeﬁﬂmﬁle Umvmityof

Maﬁtﬁnmﬂofd:cmmer

¥
B3

¥

y Calhoun is a mother of two. The
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ANNOUNCING!

Wilhelmina “It Girl" Mia Tyler with the 2001 winners.

ow that the 2001 model search winners are out of
the gates and racing toward cover girl status, it’s
time to start thinking about next year’s contest and
YOUR chance to be a star.

“The contest is a great way for new talent to find their way into
the market very economically,” says Wilhelmina owner Dieter
Esch. Contestants need only send a snapshot (see the sidebar for
tips) and a processing fee of $20,

“There’s a trend toward using more voluptuous models—it’s
cool to be full, to have a curve,” says Georget. “There's such an
expanse of clientele (Lane Bryant, Liz Claiborne, Playtex,
German catalogs, English clients . . .) looking for such a range of
sizes (from size 10 to size 20) and ages (from new faces to women
in their 40s) that the full-figured model has always had a longer
career span than a straight-size model,” adds Georget, who fills
some of this demand with the

hich s inal considering the odel h wi s, that land
———— | [ URE PERFECT [Rehesstsismig

“Top full-figured models can pull
in six figures,” says Susan Georget,
director of Wilhelmina’s Ten/20
division, which represents abour 60
curvaceous beauties. “Last year's * ben e
winner, Rachel Thomas, has been ginal photo or a
the Tommy Hilfiger girl for two sea-
sons in a row,” comments Georget,
“and Jordan Tesfay, a winner two
years ago, is one of my top earners.
Every year the winners are getting
more and more work.” i

This is not surprising, consider- e U in too much
ing how the market for more clothing
voluptuous women has grown—just
as Esch predicted back in 1991
when he launched Wilhelmina's
Ten/20 division. “Wilhelmina was
the first agency to launch a plus-size

J

division, and the market has been
growing from the first day—even in
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a bad vear like last year,” says Esch.

gracestyvle.com

mission Tips

The photo you submit should:

up to $30,000!

The WilhelminasGrace Model
Search is open to women age 15
and up (as of Nov. 30, 2002), and
size 10 and up only. All photo
submissions, which should be post-
marked by November 14 and
received by November 29, 2002,
will be reviewed by Wilhelmina

phanie ughlan

agents and 30 finalists (ten from
each of three age categories:
15-21, 22-29, 30+) will receive
all-expense-paid trip to New York
City next February for the finals.
Contestants can enter as many
times as they like, with a separate
entry form, photo, and processing
fee with each submission. |

For the price of a roll of film and
a few million-dollar smiles, you
could be on your way to the Big

Apple and supermodel fame!

Joreas pppoua
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